Reading Worksheet: Hyundai IONIQ 6 Campaign
Reading Text
Hyundai IONIQ 6: A Smart Campaign for a New Generation of Drivers

In 2023, Hyundai launched an innovative advertising campaign to promote its fully electric sedan, the IONIQ 6. The car combines cutting-edge technology, elegant design, and eco-friendly performance, which makes it an attractive choice for modern drivers. With this campaign, Hyundai aims to show that electric vehicles can be stylish, smart, and sustainable.

The campaign was launched through multiple platforms, including television, online streaming services, social media channels, and outdoor digital billboards. One of the most popular commercials features a young family driving through scenic countryside, using fast-charging stations along the way, and enjoying the car’s advanced features such as voice control and ambient lighting. The message is clear: the IONIQ 6 offers a smooth, comfortable experience that fits your modern lifestyle.

Hyundai also collaborated with influencers and tech reviewers on platforms like TikTok, Instagram, and YouTube. These content creators shared short videos that highlighted the car’s unique features, such as its aerodynamic shape, low energy consumption, and quiet driving experience. Many videos showed how the car suits both city and long-distance driving.

Visually, the campaign uses clean lines, soft lighting, and futuristic color schemes — mostly blue, silver, and white — to give the impression of innovation and calm. The slogan, “Your journey, your energy,” reflects Hyundai’s goal of promoting not just a vehicle, but a new way of thinking about mobility.

Although the IONIQ 6 is not the cheapest car on the market, it is more affordable than many competitors in the electric vehicle category. The model has already received several awards for safety, design, and innovation.

Hyundai’s campaign succeeds in presenting the IONIQ 6 as more than just a car. It is promoted as a lifestyle choice for people who care about technology, design, and the future of our planet.
Vocabulary:

to launch – lansirati, pokrenuti, plasirati na tržište

sedan – limuzina 

cutting-edge (adj.) – najsavremeniji



e.g. cutting-edge technology

eco-friendly (adj.) – ekološki

to aim – ciljati, imati za cilj

vehicle – vozilo

sustainable (adj.) – održiv 

scenic coutryside – živopisan seoski predeo

features – osobine, karakteristike



e.g. advanced features – napredne funkcije

to fit – uklapati se, odgovarati

lifestyle – način/stil života

to collaborate – sarađivati

reviewer – recenzent 
content creators – kreatori sadržaja 

to highlight – istaći, naglasiti

unique (adj.) – jedinstven 

consumption – potrošnja 

to suit – odgovarati

innovation – inovacija

calm (ovde je reč upotrebljena kao imenica) – smirenost

affordable (adj.) – pristupačan




e.g. affordable price – pristupačna cena

award – nagrada

to succeed – uspeti 

Comprehension Questions
A. True or False?
1. The IONIQ 6 uses petrol and is not electric.
2. The campaign uses different media platforms to reach people.
3. One of the commercials shows a family driving in the countryside.
4. Hyundai only advertises the car in newspapers.
5. The slogan of the campaign is 'Drive Fast, Live Free.'
6. The IONIQ 6 has won awards for design and safety.
7. Influencers test and promote the car on social media.
8. The campaign is only for people who already drive electric cars.
B. Answer the Questions
1. What is the main goal of Hyundai’s advertising campaign?
2. What kinds of media are used in the campaign?
3. How does the campaign show the car’s modern features?
4. Who is the target audience for the IONIQ 6?
5. What message does the slogan 'Your journey, your energy' send to consumers?
